
 
 
 

 

 
 
 
 

 

 

 

The Uniting Church in Australia, 

Synod of South Australia 

Style Guide | 2020 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Last updated: 07 Feb 2020



 
 
 
 

Synod of SA - Style Guide | 2020                             Page 2 of 12 

Introduction 

The visual identity of the Uniting Church in Australia, Synod of South Australia (hereby Synod of 

SA) is an integral part of its image. The image of the Uniting Church is expressed not only in the 

name, logo and colours of its stationery and signage, but also in all printed material concerning 

each of its individual parts – including ministry centers, their location, furnishing and the outward 

communications between the church and the broader South Australian community. 

 

This style guide outlines the key elements of the Synod of SA corporate visual identity and the 

guidelines for their use. This style guide is also a guide to help achieve maximum results in the 

reproduction of artwork when incorporating the logo and sub logos. 

 

In order for the identity to be as effective as possible, the visual identity must be consistent. This 

can only be achieved if the rules and specifications are observed. All communication materials 

must adhere to this Style Guide. No deviation should be made from the standards laid down in 

this guide.  

This style guide should be read in conjunction with The Uniting Church in Australia Guidelines 

for the Use of the Uniting Church logo, the Synod of SA Template Guidelines 

and the Synod of SA Editorial Style Guide. These can be obtained through the 

Synod of SA Communications and Events team, the intranet or via the Synod 

website sa.uca.org.au/stationary-and-logos/our-logos. 

If you have any questions regarding any of the information presented in this guide, please contact 

the Communications and Events team on 08 8236 4249 or email 

communications@sa.uca.org.au.  

 

Note: This Style Guide will be adapted continually as the new strategic planning develops 

in 2020. 

 

https://assembly.uca.org.au/resources/logos
mailto:communications@sa.uca.org.au
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Brand mark/ corporate branding 

Primary brand mark: 

Horizontal display 

 

Secondary brand mark: 

Vertical display 

 

 

The overall brand mark of the Synod of SA is made up of two main elements: 

1. Wording: brand name (The Uniting Church in Australia, Synod of South Australia) 

2. Emblem: the Uniting Church logo 

 

 

 

 

 

 

The clean, strong corporate branding is complemented with consistent visual elements which 

include: 

 Use of UCA colour palette: red (PMS185C), black and grey (halftone, 60% black) 

 Use of the corporate promotional font: Myriad Pro 

 Clean, uncluttered design and layout of branded material templates 

 

2. Emblem/ 
UC Logo 

1. Wording/ brand name 
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1. Brand name/ naming conventions 

 The correct formal name for the Synod is ‘The Uniting Church in Australia, Synod 

of South Australia’. The correct shorthand is ‘Synod of South Australia’ or ‘Synod of 

SA’  

- The office may be referred to as the “Synod Office” in conversation.  

- Staff members located at 212 Pirie St, Brooklyn Park and Uniting Venues SA sites 

may be referred as “Synod Staff”.  

- Annual Meeting may be referred as “Synod Meeting” 

 Our legal entity name is ‘The Uniting Church in Australia Property Trust (S.A.)’ which 

is needed for any legal or financial communications, e.g. signing a contract for service 

on behalf of the Synod of SA. The right acronym for the legal entity is ‘UCAPT(SA)’. 

e.g., “ ‘The Uniting Church in Australia Property Trust (S.A.)’ (hereby UCAPT(SA))” 

 Acronyms – Only use acronyms for the Synod internally OR in a document where they 

have been specifically designated:  

e.g., “ ‘The Uniting Church in Australia, Synod of South Australia’ (hereby UCASSA)”  

o ‘UCASSA’ or ‘Synod of SA’ are the preferred acronyms to be used.  

 When referring to the Uniting Church in Australia in South Australia (as the whole 

entirety), the registered trading name of ‘Uniting Church South Australia’ can be 

used. The correct acronym will be ‘UCASA’. Please note that this is a change from the 

previous UCSA (which now denotes Uniting Country SA- a UnitingCare organisation). 

Other acceptable terms are ‘Uniting Church SA’ and ‘Uniting Church in South 

Australia’. 

 Other church bodies of note –  

 The Uniting Church in Australia (UCA) 

 The Uniting Church in Australia Assembly (UCA Assembly) 

 The Uniting Church in Australia, Synod of Victoria and Tasmania (Uniting Church 

in Victoria and Tasmania, UCA VICTAS) 

 Uniting Church in Australia, Synod of NSW and the ACT (Synod of NSW and the 

ACT) 

 The Uniting Church in Australia, Synod of Western Australia (Uniting Church WA, 

WA Synod) 

 Uniting Church in Australia, Northern Synod (Northern Synod) 

 The Uniting Church in Australia, Queensland Synod (Uniting Church in QLD, UCA 

QLD) 

‘Churches’: this name covers any and all congregations and faith communities.  

Please use ‘churches’ as a default unless for governance reasons it should be 

‘congregations and faith communities’. 
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2. The logo/ emblem 

The emblem used in the Synod of SA branding is the logo of The Uniting Church in Australia 

which incorporates the cross of Jesus Christ, in its light and love, redeems the world through 

grace and truth. The Holy Spirit, symbolised by the dove with the wings of flame, empowers and 

guides us to be witnesses to Jesus Christ. The wide U at the bottom of the emblem points to the 

fact that we are uniting; as an incomplete semi-circle it also prompts us to continue to see the 

unity of Christ’s church. 

The logo symbolises something of the vision we have glimpsed and the hopes we hold for the 

future. It helps us focus on: 

 the central gospel message; 

  the need for constant reform and renewal; 

 our commitment to worship, witness and service 

The logo is not to be altered in any way. Original and correct files of the logo in different file types 

can be accessed in-house by contacting the Communications and Events team as above. The 

logo is at the centre of the public identity of The Uniting Church – it is a strong and readily 

identifiable symbol and how it is utilised visually sends messages, either deliberate or 

unintentional. This is why it is important that its integrity be upheld wherever possible when it is 

published, reproduced or displayed publicly. 

 

2.1. Colours 

There are different versions of the Synod of SA logos available for use. The appropriate 

version to be used is dependent upon what document the logo is being utilised for.  

 

Logo – Full Colour:  

 

Logo – Full Colour 

laying over  

a dark background 

(words are white): 

 

 

 

 CMYK is used for printing.  RGB is used for web images. 
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The correct colours for reproducing logos are:  

 

Red: PMS 185C                    True black   (not registration or another mix) 

 

 

 

 
 
 

 
2.2. Greyscale 

 

Where reproduction methods are restricted to a single colour, the greyscale version must be 

used. The dove emblem in halftone (60% black). 

 

Logo – Greyscale 

halftone (60% black):  

 

 

 

Fonts 

The preferred corporate font family is the MYRIAD PRO family. ‘Myriad Pro’ font should be 

utilised as a promotional font and is installed on all Synod of SA staff computers. Where ‘Myriad 

Pro’ is not available, ARIAL typeface should be used for all other marketing, promotional and 

advertising materials. Size 10 or 11 is the preferred font size, font should not be smaller than 9 

point. 
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 Logo use 

Minimum size: 

 

Emblem/ logo 

should not be 

smaller than 10mm 

 

Watch out  

for one of the 

many old logos 

 

Watch out  

for the alignment 

and scaling 

proportion of the 

brand mark 

 

Do not stretch or 

squash the logo 

 

Do not use pixelated  

(low-resolution) logo 
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Position 
 
The logo should generally always be placed in the top right hand corner of documents. The logo should 
appear on the front of all promotional materials. 
 

Co-branding the logos 

When co-branding logos on document headers and templates, the co-branded logo as a general 

rule should appear on the top left hand corner of documents with the Synod of SA logo located on 

the opposing top right hand corner of the document. The co-branded logo should never be larger 

than the Synod of SA logo.   

When the co-branded logos are not being utilised for a template or document header it is not 

specific about which logo comes first or if they are above and below.  The following is the best 

practice, and can have more than 10mm between, but not less. 

 

Minimum  

isolation zone 

between co-branding 

logos: 

 

Distance between each 

logo should not be less 

than 10mm. Do not squish 

logos together 

 

 

Align the logos to 

a centerline 

Do not size based 

on having the dove 

logos the same (if 

there are two) 

 

 

Vertically align 

the logos to a 

centre line, not a 

base line 

 

Co-branding rules 

with Presbytery’s 

logo 

To be added 
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Brand Architecture 

The brand architecture of the Synod of SA branding is set up as the branded house. This strategy 

is essential to enhance both the visibility and reputation of the Synod of SA branding. There are 

many groups/ entities within the Synod of SA brand, for example: Ministry Centres, Committees, 

Councils, Team/ Unit, Trusts, Funds, reporting groups and more. Even though these groups 

functioned independently with different processes/ structures, but collectively they uphold the 

same Synod message and positioning as the subordinate of Synod of SA. This brand architecture 

allow each group to have their own identity while still sitting under the Synod of SA house. 

Representation of groups/ affiliations (under the Synod of SA branded house) should be 

displayed as the samples below. 

- General rule is to have the group/ affiliation name listed as the third line (underneath 

“Synod of South Australia”). The group name should be smaller than the wording 

“Synod of SA”. 

 

  

 

For example: 
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- Please left align the group name with the other wordings and align the same baseline 

as the bottom of the UC emblem 

 

If a creation of the representation of a specific group is required, please email 

designdesk@sa.uca.org.au to obtain a design. 

Representation of a congregation 

The representation of a congregation may be expressed with a customised logo of a specific 

congregation. When the custom congregation logo is not available, a congregation is free to use 

the UCA logo/ emblem. This logo can be used to represent any activity which has the support of 

the council or congregation. In doing so, they are asked to ensure the Assembly Guidelines are 

followed. 

- The guideline is derived from Assembly’s Uniting Church Logo Style Guide (page 5) 

which can be downloaded from: assembly.uca.org.au/resources/logos 

 

mailto:designdesk@sa.uca.org.au
https://assembly.uca.org.au/resources/logos
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- Please note the wording “The Uniting Church in Australia” is to be larger than the 

“Congregation name” which is to be in all capital letters. 

For example: 
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Templates 

Templates are required to be used by all departments for both internal and external 

communications. It is the individual responsibility of each staff member to ensure they follow the 

templates as accurately as possible.  Using the Styles Palette function in Microsoft Word will 

assist with consistent use of fonts and text sizes.  There are many templates available for use 

across all ministry centres (if you require a new template to be created, please email 

designdesk@sa.uca.org.au to obtain a design).  Each ministry centre and/or meeting has a 

tailored template: Agenda, Minutes, Notes, Strategy, Powerpoint, Report. These templates are 

also located in the shared network drive T://EVERYONE/Templates. 

 

Templates used for both internally and externally should adhere with Synod of SA Template 

Guidelines. This Guidelines document will inform the correct use of the Synod of SA logo on 

letterhead (printed and electronic), business card, name badge, PowerPoint presentation, and 

other stationery and marketing materials. 

 

Other promotional Materials 

Other promotional materials for congregations and faith communities can be developed by the 

Communications and Events team at wholesale cost. There are several generic templates the 

Synod of SA Communications and Events team have developed, which are reusable templates 

for congregations and faith communities.  

 

 

 

 

 

 

Contact us 

For more information, contact Communications and Events team by emailing 

communications@sa.uca.org.au 

 

  

mailto:designdesk@sa.uca.org.au
mailto:communications@sa.uca.org.au

